Webinar Series

Tune In
Every Wednesday
@ 12:.30PM EST

Wednesday, July 1st, 2020
12:30pm EST

Digital Marketing 101, the creative side:
Storytelling in the lingerie industry

Hosted by Karen Cooper, Marketing and Content Strategist

Any technical questions or issues during the webinar?
= Email Sarah Evans at sarah@curvexpo.com
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What this Webinar will cover

 PART 1 — What is “Content” and Digital Content Marketing?
* PART 2 — Making Content Work For You

* Ways to identify your content niche
 Tips for brainstorming creative ideas that are relevant to your business
» Tools for bringing your stories to life

e PART 3 — Content For Retailers: Here And Now

* How to use content marketing right now to help drive people into your store
e Examples of good content
* Best practices
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PART 1

What is “Content” and Content Marketing?
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Why Content Marketing Matters

* Content = Stories
Content Marketing = Storytelling
(Doing this online = Digital Marketing)

* Why do it?
* Grow your audience and/or market share (access a pool of new customers,
especially younger customers who grew up online)
e Retain existing consumers and build loyalty (retention opportunities)
* Create a community
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What is “Content”?

e Organic versus Paid
e Static versus Temporary (ex: stories)

 Some common digital formats: Images, website copy, written social posts,
videos, visual quotes, memes, stories, “shares”, podcasts, webinars,
infographics, reports, articles, and whitepapers

The State of

@) voves Fashion 2020

Coronavirus Update

So in retrospect, in 2015,
not a single person got

the answer right to "Where
do you see yourself 5
years from now?"

nipany

BOF
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Common Content Platforms

(i.e. where digital content “lives”)

e Social Media

* Facebook
* Instagram
* Pinterest
* LinkedIn

* Newsletters
* Website/blog
* Podcasts or webinars
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PART 2

Making Content Work For You
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l[dentify Your Mission, Values, Content Niche

* Define your mission and “brand” values - write it down!
(who you are, what you do, and how you do it)

* Ask yourself: why do | buy lingerie, what do | love about it? What makes it fun?
What makes it exciting? What makes it desirable? How does my business embody
tl?oat? \?/Vhat sets me apart from my competitors? What am | most knowledgeable
about:

* Also ask your current customers why they buy lingerie and what they value most about you.
Ask them how they found you.

* Decide on your tone of voice- who is your audience?

 Stay inspired
* What are the trend forecasters in your industry saying (ex. Fashion Snoops)?

* What are your competitors doing? Sign up for their newsletters, follow them on social to get
itsleas. Loo a_’g other industries and their tactics- can what they’re doing apply to your
usiness too:
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Internal Content Inspiration

(reasons to communicate)

 Sales, promotions, branded swag as GWP

* New product launches

 Store updates

* |Inspiration (what inspires us), our values, causes we care about

* Education- what are you an expert in? How can you share that info with
your customers?

* Evergreen content- content around regular best sellers, highlight certain
product features, explain why you love a certain product

* A word from our founders/staff (“who we are” content); celebrate your
people

curve



Internal Content Inspiration

Datannttiomal J Jome's Plbacct

“Some women fear the fire, a strong woman simply becomes it."

- Kirsten

are  curvexpo * Follow e

curvexpo Meet the amazing
women of the Visitor Promaotions
team!

Kirsten, Visitor Promotions Directar
Mary Ellen, Visitor Fromotions
Assistant

Swipe to meet these incredible
women! .

#internationalwomensday
#womensupportingwomen
#womenempowerment
#womenshistorymonth #curve
#lingerie #newyork #losangeles
#loungewear #empoweringwomen

13w

Jmes kilobrava Awww hi ladies!!! &

Qv N
57 likes

Add a comment...

ritueldefille @ + Follow

ritueldefille € Which shade is your
favorite: Rosea Aurum, Caerulum or
Vitrum?

Awailable only on ritueldefille.com,
and only until 11:59pm PST
tomorrow.

Crystallization is an alchemical
process that creates order from
chaos. It performs an elemental
purification as minerals and metals
silently draw together—atoms
joining like with like—and self-
assemble into lustrous and
scintillating new forms.

Crystalline Matter Eye Soot

captures the radiance and awe-
inspiring beauty of the

QY W

414 likes
DECEMBER 17, 2019

Add a comment...

Celebrate Your People Post Evergreen Product Post
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Internal Content Inspiration

. jenettebras_la » Follow . () thebragenie » Follow
Pazadena, California =

THREE IMPORTANT REMINDERS...

thebragenie And don't forget it ¢

. jenettebras_la SUPPORT YOUR
KITTIES! & & Buy an online Gift

Certificate TODAY and this runnergirl424 @mzk183 @

WEEKEND and Jenette Bras will = 1w 2 likes Reply
donate 10% of the amount to 1. You MATTER.
@pasadenahumane Society to help r  NHe e 1)

them feed their animals at the

shelter. Direct Link in Bio & 5 &
Thank you for supporting the

kitties and your... uh, community.
% #animalshelters Nou ARE LoeveD
#pasadenahumanesociety 2. i
#pasadena #adoptakitten

Qv N

179 likes DAY N
APRIL 17 3. BVERYTHING WILL BE OKAY. 43 likes

APRIL 10

kimmurphy1343 | @ this!

Tw 1like Reply

Add a comment...

Add a comment...

“Our Values/Causes we care about” Posts
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External Content Inspiration

(reasons to communicate)

Holidays relevant to your industry/store
* National Underwear Day, August 5
* BRA (Breast Reconstruction Awareness) Day USA, October 21
* Small Business Day, November 28

Local weather
e “Come cool down in our AC and explore our sale rack”
* “Beat the rainy-day blues with our latest neon color styles and get 15% off all weekend”

Industry trends (colors, textures, styles etc.)

Community trends

*Be prepared to adjust! As we’ve all seen in 2020, life has lots of unexpected twists and turns. Be
prepared to adjust your content/strategy/timing based on major events happening in the world
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External Content Inspiration

lulusnouvelle « Follow -
X Downtown Manhattan Beach

E sol_girls = Follow
e
A Denver, Colorado

f fg: sol_girls Love is love, this month

and every month @ @@ @
W Join in the fun with Denver's
virtual pride parade
@tnedenverchannel it starts today
at 9:30am MST! #denverpride
#pr'de{f‘ #loveislave

lulusnouvelle Fourth of July

- weekend is coming B! Even if
you're barbecuing outside & la
maison, you don't want to be
caught without sun protection! We
have beautiful new handmade
raffia hats froam Helen Kaminsky,
that offer SPF in their brims for
extra protection! s Or choose a
cheerful colored hat from Grevi:
waoven and Italian made in the
classic Panama style to go with
your Happy Fourth ensemble! New
Chie Mihara and Patrizia Bonfanti
sandals opticnala
v
v
v
#lulusnouwvelle
#downtownmanhattanbeach

floav M

Qv N

88 likes 20 likes
JUNE 21 4 HOURS AGO
Add a comment... o . Add a comment...

Pride Month Post July 4t / Summer Sun Post
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External + Internal Content Combos!

®

lineaintimalingerie » Follow
Taranto, Ontario

lineaintimalingerie Walue Hues @
via @primadonnalingerie

Our summer love: retro stripes and
blue summer vibes. An irresistible

mix of pure fashion and a fantastic
fit.

#tshoplocal #primadonnalingerie
#bestinthebrabiz
#lingerieluxurylove #%bras
#lineaintimalingerie #5520
#newinstock
#wehavethiswednesday
f#wehavethis

Gd

rosannaferron My favorite.
See you soon &

o A

197 views
6 DAYS AGO

Add a comment...

Summer Trends (combined with our values/inspo) Post
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Scheduling/Publishing Tools

* Planning out when you will share (and what you will share) in
advance helps make it less stressful

* Scheduling your posts frees you up to think about other things while
content goes live automatically

e Use templates (ex. www.canva.com)

* Example content schedule
* 2 static posts per week (Tuesdays and Thursdays) on IG/FB

* Story posts on IG/FB whenever people tag you/you get new shipments in/you
have a promo/on holidays

* 1 newsletter per season/quarter- “new collection is in!” or “Summer sale”
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Example Scheduling Tool: Later.app

* Free, easy, desktop-based (+ mobile app); upgrades start @59/month

:} '} Upload Media @ e 29 Instagram Posts Left

protean_...

1l

kater’

izl Calendar .
(] Ca T Show Filters =% Today < 2 Jun28-Juld, 20° smericaNe.. = Stories Preview ‘

0S|

Media Library 28 SUN 29 MON 30 TUE 1 WED 2 THU

Conversations

B O

Analytics

&y Collect Media ~

Hashtag
URL
Mentions

Tags

Contributors
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PART 3

Content For Retailers: Here And Now
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Put It Into practice

* |deas for using content marketing to drive people back into your shop
* “We're open!” posts- let people know your new hours, store policies
* “Here’s how we’ll be keeping you safe as we reopen” posts
* GWP - offer some free swag (“spend $75, get a free tote bag”)
* Host a “welcome back party”

e Offer a discount or promo (“to celebrate our reopening we are offering 15% off all
purchases over $100”)

» Sidewalk or Yard Sale (consider options to setup part of your store outside)
* July 4t this weekend!

* Remember that in these uncertain times, the key is to communicate with
your customers- sometimes less is more/simple communication is enough!
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Put It Into practice

R . g Llingerie .« Bragds  Swimwear  About Us /
Alla Prima . Login

Contact Blog

ﬁ-u\'w.:nAIIa Prima Lingerie & Swim

=

By

—_ OPEN for businesé

We recommend baoking an‘@ppointment
Occupaney is limited
Nam to 5pm_ ~ Tuesday through Saturday

#&» Wearing a Mask is Simply Chic

Website Homepage Update
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Put It Into practice

wnn

shoppetticoatlane » Follow

shoppetticoatiane We are so
happy that our Upper East Side
store is finally open! .L Make your
appointmeant today on aur
Facebook Page, Petticoat Lane
Boutiques & Petticoat-Lane.com.

Qur new modified hours are:
# Monday-Friday 114AM to 6PM
# Closed on Weekends

We are located at 1184 Lexington
Avenue!

We are looking forward to seeing
youl -

WE'RE HAVING A

ANTIQUE TRINKETS,
GENERAL SHOP FIXTURES & ELECTRONICS

JULY 2-3
10-4PM

FURNITURE & DECOR

lilleboutique = Follow
Lille Bautigue

lilleboutique Want to snag a piece
of Lille history? We are selling off
all of our antiques, knick-knacks
and decor in yard sale fashion. See
you Thursday and Friday at Lille at
1007 E. Burnside! Also available:
general store fixtures and
miscellany (hangers, racks,
mannequins, etc.} #storeclosing
#sale #yardsale #garagesale
#portland #antiques #displays
#decor #knickknacks #luxurystore
#fixtures #hangers #displaycase
#socialdistancing #wearamask

: d

. PLEASE WEAR A MASK OR FACE COVERING

#Reopening #NYC #UpperEastSide A R ; A gl ‘) martipdx Hi! |s it at the shop?

#Sale #NYCStrong & OLLOW SOCIAL DISTANCING RULES

1d 2likes Reply

@ Q ? m ACCEPTING VENMO OR CASH PAYMENTS ONLY O Q ? m
21 likes 66 likes
4 DAYS AGO *PLEASE NOTE: THERE 1 DAY AGO

AT THIS SALE 50O LING

o JUR COL

ON ONLINEI
Add a comment... Add a comment...

Opening Hours Update Post Special Event Post
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Put It Into practice

We missed ¥ you all!
-3 , TLC is grateful to be
TLC lengerie “‘1:? B}?;“-‘E re-opening Monday-Saturday Bll 5 BI'HS
Pl urchase anv . gt
g Stia for personal in-store bra fittings ge 1 FREE
rec:ii; gj@ ;)w o, ';.ﬂgﬁ,jmw plus a nightie!
TLC Lingerie Sizes sm-3X ﬁﬂWm g;fg,m-ﬁ up to $1£8 value
@LoveMyTLCEra = / « 9
. [LC
About

Facebook Cover Image — Current Promo
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Best Practices

* Less can be more: think quality over quantity. Invest in the content that brings
you the best ROI

* Do you have someone on staff who wants to manage your social media? Great!
Let them help you

* What assets do you have? What assets could be easily acquired? (get content
from brands you carry)
* Know where your assets are! Organize (and backup) your digital content

e Authenticity always wins: not everything has to “sell.” Balance “sel
“engagement” or “who we are” posts

e Stories- have some fun here, see what works!

 Cross pollinate content for newsletter/social/website (1 idea used 3 different
ways); This method provides savings by recycling content and extending its life

* Website/blog SEO really matters for online retailers

II)

posts with
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Best Practices

* Use hashtags for IG and direct links for FB posts

* Partner with your existing customers- make word of mouth easy for people. Give
them an incentive to get friends on board or have them help you tell your stories

* You need a presence on social, but don’t get overwhelmed. You can’t do it all, so
you have to prioritize- How much time per week do you really have to develop

content?
* For example, if your main goal to establish your brand presence/leave an impression,
sometimes a static IG is enough (example: https://www.instagram.com/elreycourt/)
* In my experience, for smaller brands, newsletters tend to generate more direct sales than
social posts, so | always advise having a newsletter- people sign up for it because they WANT
to hear from you

* Which channels are already active? Where do you have the most followers? Where do people
go to find out more about you/your “brand”/your store- start here!

* Adjust/prioritize based on results!
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https://www.instagram.com/elreycourt/

THANK YOU !
¥ Getintouch P4

KAREN COOPER

karen@ protean-prospects.com

curve



New Webinars every
Wednesday at 12:30 PM EST

Our goal at CURVE is to keep
the community connected

Have any feedback or want to hear
about a certain topic?
Email us ot marketing@curvexpo.com

Curve's upcoming shows are still
on schedule. We will keep you updated
on any changes.

Questions?
Email us at marketing@curvexpo.com
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